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Asiancountries , therapidappreciationofyenafter1985, andthesluggishdomesticdemand
causedbytheeruptionofspeculativebubbles ,thesilk-reeling, yam ,andfabricsindustriesarein
veryseverecircumstances.Thetextileindustry'sshareoftheoverallshipmentsofmanufacturing





Year Textile Chemical Silk Yarn Fabrics DFiyneisnhging SecondaryFibers Reling Products
1950 12.8 1.9 17.5 28.4 25.3
195 30.5 6.1 296.9 65.3 56.1 36.2 23.9
1960 49.3 14.7 308.4 98.1 87.7 57.0 34.9
1965 71.4 34.3 326.6 18.2 98.5 7.4 67.1
1970 108.3 78.6 364.2 146.5 125.3 10.2 98.8
1973 12.0 95.8 34.2 160.7 136.9 105.0 15.0
1975 102.9 76.7 359.5 121.8 13.3 97.4 9.0
1980 11.6 9.6 289.6 130.0 12.6 9.6 106.4
1985 108.9 9.8 168.1 12.9 12.4 106.9 107.4
190 10 10 10 10 10 10 10














Numbers ~Lumbers Shipments Ya. I~~~e~1 Exports Imports
Year of AddedE~tablishments ~~o!k~!= ~I\ (~i~!on (~il~l!on ~~!!~C?， n ~~!!~i C?，n(thousand) yen) yen) dollar) dollar)
1985 142.167 1.334 13.340 5,333 6,263 6,041
19.0 11.6 5.0 5.8 3.6 4.7
1990 130.063 1,271 13,952 6.080 7,195 15,448







only0.1percent(alittlemorethan10percent).Thus , asshown , mostofenterprisesaresmall
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1,043/8 ,713 1,043/8 ,71
LaceKnit Fabrics Knit Net Miscellaneous
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apparelaccessories ,revealedthattherewere25,000 stores , 326,000workers ,and17trillionyen
worthofshipments.Thetotalwholesalesalesamountto31trillionyen.Thereare175,000retail








channel ,fromwhenthreadispurchasedtomakethefabric ,totheexchangeofthewovenfabrics ,
althewaytowhentheapparelsarefinished.
Thereareseveralprocessesinvolvedintheproductionofwovenfabricssuchaspreparｭ







oya-bata , asaproductionorganizer ,plansanewproductandweaveasampleswatch(masuｭ






























ingmillsarecalledchin-ori ,anditistherethatdyeing , throwing , twisting , texturizing ,andfinｭ
ishingprocessesareperformed.Thisa打angement ischaracteristicofthefabricindustryinJapan:
eachfabricationprocessissubdividedintodifferentspecialente 中rises ， mostofwhicharesubｭ
contractedaschin-ori.Forexample ,subcontractingweavers(chin-bata)processthreadsowned





Industries 1970 1980 1989 1994 Production
CotonFabric 44 45 50 48 1,180
WoolFabric 63 76 74 73 286
SilkandSilkFabric 24 18 25 25 65
RayonFabric 54 59 61 51 271
SyntheticFiberFabric 61 65 67 64 2,143
ArtificialSilkFabric 75 73 63
FlaxandHempenFabric 40 25 48
FabricNotElsewhereClasified 46 70 81 74 173




Industries YarnMilland TDrisatdrincgtHouseand OWyea ・1bataParentSyntheticFiberYarn DistrictWholesalers vingHouse
Year '70 8994 '70 8994 '70 8994
CotonFabric 23, 19, 19 63, 73, 70 14, 7, 10
WoolFabric 15, 14, 12 10, 5, 57 4, 80, 77
SilkandSilkFabric 3, 10, 3 64, 53, 48 29, 37, 5
RayonFabric 10, 2, 4 68, 88, 75 22, 9, 20
SyntheticFiberFabric 26, 21.27 60, 70, 64 13, 7, 6
ArtificialSilkFabric 15, 20, 75, 62 ， 一 8, 18,
FlaxandHempenFabric 45, 4, 37, 58 ， 一 15, 37,
FabricNotElsewhereClasified 25, 28, 36 66, 67, 52 9, 5, 9







fec 刷re) ， ente 中rises specializingincottontextilesproduce400millionm2fabricseachyear ,
achieving100billionyenworthinshipments;Banshu'sshareintheoverallamountofshort
predyedfibersisabout80percentinJapan.Nihon-Kagaku-Sen'i-Kyokai(1989)reportsthat








ucts.Basedonthesesashizu-sho , intermediateproductsflowfromthreadswholesalers ,todyers ,



























oftheirproductsaresolddirectlytodepartmentstores , generalmerchandizingstores(GMSs) ,
andotherretailers.Apartofthemarealsosoldtobrokers ,althoughthesharesonlyamountto








Textiles 0.24 0.36 1.19
SilkandCocoon 0.16 0.2 0.2
Fiber 孔1aterial 0.07 0.53 2.64
Yam 0.60 1.21 1.80
Fabrics 0.30 0.29 0.91
AparelsandAparelAcesories 2.26 2.28 2.28
Men'sClothing 4.14 4.10 2.13
Women'sandChildren'sClothing 2.21 2.37 3.20
Underwear 3.23 3.12 2.04
Bedclothes 1.30 1.23 1.23
Miscelaneous 1.36 1.32 1.48
Data:SurveyofCommerce







WholesaleSegments Primary Secondsalreyr Other alb NumberofWholesaler Whole Wholesaler Wholesale
lOchrodsi"hI N0Orlo ・shi Steps
a b U.S Japan
Textiles 1.92 1.60
Men'sSuits 0.418 0.271 0.311 1.54(1,59) 1.12 1.22
Women'sandChildren'sSuits 0.514 0.272 0.214 1.89(1.10) 1.17 1.31
Underwear 0.601 0.179 0.221 3.36(4.48)
Bedclothes 0.379 0.450 0.171 0.84(0.67)
BagsandBagging 0.719 0.145 0.136 4.95(6.87)
HouseFurnishingTextiles 0.420 0.383 0.197 1.10( 一 ) 1.11 1.48
PapersandPaperProducts 0.502 0.339 0.159 1.74(1.52) 1.20 1.47
MedicalPreparations 0.351 0.161 0.488 2.18(3.80) 1.04 1.16
Cosmetics 0.586 0.162 0.253 3.62(2.17) 1.19 1.34
BreadandConfectionery 0.500 0.238 0.262 2.10(2.05) 1.51 1.45
Teas 0.208 0.390 0.403 0.53(0.70) 1.35 1.67
CannedandbotledFoods 0.285 0.583 0.132 0.49(0.53) 1.18 1.76
FurnitureandFixture 0.522 0.148 0.330 3.53(3.03) 1.61 1.29
PoteryandGlasProducts 0.42 0.367 0.206 1.16( 一 ) 1.04 1.41























































































































Theinformation , knowledge ,andknow-hownecessarytoconstructanefficientmarketｭ















































channeleffectively. Insuchcases , theinformationgapbetweenproductionandconsumption
shouldbebridgedbytheparticipationofmultipleeconomicagents.Thefollowingsubsection








































marketingareastypicallycoversmallregions. Ontheotherhand , manufacturershaveatenｭ
dencytogathertogetherinaspecificdistrictbecauseofexternalconditionswhichaidinproducｭ




























































































































































































































































































































































































savingofinventorycosts.However ,formostapparelgoods ,especiallyforfashionableapparel ,
demandsareuncertainandperishable.Thiskindofgoodislikelytohaveinsufficientsalesata
givenprice , whichcausesunsoldgoods.Alsowhenretailersdiscountpricestoincreasethe










































motingsales.Becauseretailersare 企ee fromsalesrisksunderthesystem, itisunderstandable
thatthelevelofefforttowardsalespromotionislessthanitwouldbeunderabuy-incontract.


























































































plananddesignnewproductsbaseduponthis information , andsel manufacturedgoods.
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